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Commercial Propositions Product Manager 

	Job details 

	Directorate: 
	Membership and External Affairs

	Department: 
	
Commercial & Partnerships 
	Team:
	Commercial Propositions
	Grade: 
	Senior Specialist / Leader A
	Reports to:
	Head of Commercial Propositions

	Line management responsibilities:
	No
	Location:
	London


Role overview
	The Commercial Propositions Product Manager supports the development, optimisation and performance of commercial products across the Law Society’s portfolio. The role blends product management with commercial insight, ensuring we build and evolve propositions that create value for our members and revenue opportunities for the organisation.
This role is hands-on, and delivery focused, supporting Heads of Business and their wider teams in prioritising product initiatives, drafting evidence based evaluations, shaping business cases and coordinating delivery across multiple teams including Tech & Change, Marketing and Legal.
The role requires resilience and a strong sense of ownership, driving progress even in areas where strategic direction is emerging or evolving. 








Core duties of the role:
The post holder will:
	Product & Proposition Development 
· Proactively support Heads of Business and their teams in sourcing, interpreting and communicating the data, insight and knowledge required to make informed decisions towards our commercial goals for any existing, planned or potential products.
· Support the definition and refinement of commercial product strategy in line with member needs, market insight and organisational objectives.  
· Support feature prioritisation and roadmap planning based on commercial justification, feasibility and member experience impact.  
· Translate strategic product requirements into clear documentation and user stories for delivery teams.
· Contribute to development of business cases, including financial models and risk/benefit analysis.  
· Provide reliable and well informed insights to effectively support business transformation initiatives 
Roadmap Ownership 
· Own and manage the development of short-term business plans and strategies for commercial products plans as required.
· Propose and evaluate new directions, strategies and tactics which support the Heads of Business in determining an optimally balanced portfolio of commercial activity for their business units.
· Provide support to teams across the organisation with product lifecycle activities, including testing, launch and improvements 
· Monitor and analyse key product performance metrics (e.g., adoption, revenue, retention) to recommend improvements.  
· Conduct competitor and market analysis to highlight new opportunities or shifts in direction.  
· Assist with pricing considerations and evaluation of revenue models.  
Stakeholder Engagement 
· Engage stakeholders across the organisation to align product plans and maintain clear communication.  
· Support commercial supplier/partner relationships where relevant.  







Skills and attributes:

	 Criteria (knowledge, skills and attributes)
	Assessment stage

	A strong understanding of product development & lifecycle, to include understanding ideation, design, development, launch, growth, and sunset phases.
	Application Form
	A good and reliable knowledge of legal industry trends, competitors, and market dynamics.
	Application Form
	Familiarity with user research, customer journeys, and pain points.
	Application Form
	Experience of developing revenue models, pricing strategies, financial metrics, and business cases to support overall business and strategy initiatives.
	Application Form
	Experience of experimenting with new and innovative ways of working to improve delivery across an organisation
	Interview
	Ability to align product goals with broader business strategy, ensuring that product initiatives support organisational objectives and contribute to long-term value creation.
	Interview
	Excellent communication, facilitation and relationship-building skills.
	Interview
	Experience of data informed decision making (defining and iterating outcome and benefit metrics)
	Application Form
	Proactive and constructive approach to resolving work challenges
	Interview
	Strategic thinker with the ability to push forward commercial ideas and concepts 

	Application Form
	Strong commercial acumen with an ability to understand, create and interpret financial models 

	Application Form
	Commercial contract management experience, including working closely with in-house legal teams to deliver robust contracts 

	Application Form


Organisational chart

	

Operations Director for Commercial Propositions 


Head of Commercial Propositions


Commercial Propositions Manager 


Lead Commercial Propositions Manager 


Commercial Propositions Manager - Product
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