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Product Marketing Executive

	Job details 

	Directorate: 
	Membership and External Affairs

	Department: 
	
Member Experience and Service
	Team:
	Members Learning and Development
	Grade: 
	Career Professional  B
	Reports to:
	Product Marketing Manager 

	Line management responsibilities:
	No
	Location:
	London


Role overview
	A brief description of the role, who the post holder might support, collaborate, interact and communicate with and how it fits into the specific department or organisation deliverables. 
The Product Marketing Executive is responsible for developing and delivering creative, customer-centric campaigns to drive revenue of the Law Society’s commercial products and services. The role sits within the Product Marketing Team in Member Communications and Marketing.
This role will collaborate with key stakeholders to build a deep understanding of our audiences, products and services, so that they can develop compelling content and messaging; using a range of channels to increase reach, build awareness, generate leads, and elevate the customer experience.
Working in a smooth and effective way to deliver high-quality work, the Product Marketing Executive works within tight deadlines and builds visibility and quality by executing plans, driving outputs and measuring performance.
Demonstrating effective communication and proactive relationship building, the role collaborates with the wider marketing team and colleagues across the organisation at all levels.



Core duties of the role:
The post holder will:
	· Develop and deliver innovative and impactful marketing campaigns to promote the Law Society’s commercial products and services to relevant audiences, as part of an annual marketing plan delivery.

· Use data to track and optimise campaign outputs, including behavioural analytics reporting tools to make data-informed decisions, monitoring and reporting on performance against targets.

· Manage effective creation and delivery of copy, assets and materials for digital and print, with proficient use of appropriate channels and tools.

· Build strong working relationships with internal and external stakeholders and consult with them to deliver marketing activity.

· Build a deep understanding of key audience segments and commercial products to inform campaigns and inform tailored content, messaging and materials.

· Work within tight deadlines and ensure all outputs consistently meet house style, tone of voice and brand standards.

· Support the team with the delivery of projects and campaigns, taking on ad hoc work in line with the level of the post.

· Be a self-starter with a constructive approach to all aspects of work

· Have strong planning and coordinating skills with the ability to effectively manage time and prioritise workloads 

· Possess a proactive approach to supporting a welcoming and respectful working environment 






Skills and attributes:

	 Criteria (knowledge, skills and attributes)
	Assessment stage

	Experience creating and delivering marketing campaigns in a digital marketing role
	Application Form
	Experience in using analytics report tools, email and socials platforms, and Microsoft office software (or equivalent)
	Application Form
	Strong planning and organisation skills with proven ability to multi-task and handle several projects simultaneously
	Application Form
	Experience of working in a fast-paced environment with accountability for delivering campaigns on time and on budget
	Application Form
	Educated to degree level, or marketing qualification e.g. CIM, IDM, CAM or other recognised professional post-graduate qualification or related experience
	Application Form
	Experience using a CRM database and manipulating data
	Application Form
	Experience of managing agencies and freelancers
	Application Form
	Effective interpersonal skills with the ability to communicate clearly and professionally with people at all levels
	Interview
	Excellent written and verbal communication skills
	Interview

	Team-focused, with the ability to work closely with colleagues across different disciplines and functions
	Interview
	Ability to work to deadlines, manage competing priorities, and adapt plans under pressure
	Interview
	An understanding of, and commitment to equality, diversity and inclusion
	Interview




Organisational chart

	

Product Marketing Lead


Product Marketing Manager


Product Marketing Executive - Section membership


Product Marketing Executive - Learning & Development


Senior Telemarketing Executive


Product Marketing Assistant
Telemarketing Executive
Telemarketing Executive
Senior Product Marketing Executive - Conferences
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