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Brand & Member Communications Manager (Temp- 12 months)

	Job details 

	Directorate: 
	Membership and External Affairs

	Department: 
	Marketing & Member Communications
	Team:
	Membership Communication and Content
	Grade: 
	Specialist  B
	Reports to:
	Brand & Member communications Lead 

	Line management responsibilities:
	Yes
	Location:
	London


Role overview
	
Manage and oversee the consistent and effective delivery of the Law Society’s brand to secure long-term positive perceptions of the Law Society amongst target audiences and raise awareness of and strengthen engagement with our membership offer.  




Core duties of the role:
The post holder will:
	· In collaboration with the Brand & Member Communications Lead, develop and implement an integrated brand strategy that seeks to build awareness of, and satisfaction with, the Law Society, securing long-term positive perceptions amongst our target audiences.   
 
· Manage, coach, support and guide the work of the Brand & Membership Communications team and ensure the smooth and effective delivery of outputs in line with individual, team, organisational and commercial targets. This will often include collaboration with a range of colleagues to meet deadlines.  
 
· Be the organisation’s brand guardian and oversee relevant guidelines and policies, ensuring internal awareness and continually refine as organisational requirements evolve.   
 
· Create and implement effective strategies and delivery plans to ensure the consistent delivery of our brand across all of our audience touchpoints (e.g. communication/marketing outputs, events platform, service centre interactions). This will include working collaboratively with different teams across the organisation to ensure the outputs of their business units meet brand requirements.  
 
· Manage the communication requirements for building understanding of, and appreciation of, the value of Law Society membership, through our tailored communications to segmented member audiences. This includes overseeing the delivery of membership messages, content and campaigns that build a strong membership identity amongst solicitors in England and Wales.
 
· Oversee the consistent delivery of our visual identify by managing our internal creative hub, where all requests for visual assets from across the business are channelled to ensure consistent, high-quality and cost-effective outputs.  
 
· Oversee our relationship with creative agencies and freelancers, ensuring the smooth and effective delivery of projects and that all relevant policies are adhered to.  
 
· Manage our use of photography, including regularly commissioning new assets and making this available via our image library.  
 
· Work closely with the Digital & Content team and other teams to deliver strong member communication campaigns. 
 
· Together with the Member communications executive, oversee the creation and management of a message bank, establishing a single-point-of-truth that is consistently used by all colleagues.  
 
· Provide guidance and input to key internal stakeholders on brand, accessibility, tone of voice and design, to ensure brand consistency.  
· Use data, analytics, and other forms of research to track brand and membership performance, and to inform new ideas and continuous improvement. This will include working with the Brand Lead to develop and report on brand KPIs. 
· As part of the department’s management team, contribute to the smooth and effective running of the Marketing & Member Communications department. 
 
· Assist and deputise for the Brand & Member Communications Lead and Head of Marketing & Member Communications picking up ad hoc requests when needed. 

· Actively support a welcoming and respectful working environment



Skills and attributes:

	 Criteria (knowledge, skills and attributes)
	Assessment stage

	
Significant experience of brand management for a professional organisation

	Application Form
	
Solid understanding of latest trends and best practice in brand management and execution. 

	Interview
	Effective line management and coaching experience with the ability to inspire the best results in a continually changing environment. 
	Application Form

	
Track record of clearly conveying brand attributes and values, including crafting effective messages that bring a brand to life 

	Application Form
	
Experience of agency / freelancer management and the ability to translate company requirements for brand and design into effective outputs 

	Application Form
	
Experience of tracking brand performance and generating insights from data and research, and using that to inform decisions

	Application Form
	
Excellent planning, analytical and organisational skills, including the ability to multi-task and manage competing priorities in a fast-paced environment 

	Interview
	
Strong interpersonal skills, with the ability to quickly form positive relationships with colleagues at all levels. 

	Interview
	Self-motivated, flexible, proactive, and constructive attitude towards work challenges

	Interview
	Ability to respond well to change and adapt to changing circumstances

	Interview
	Able to prioritise own workload and work successfully on multiple tasks to deliver work on time and to a high standard

	Interview
	Intermediate experience of using Adobe design software tools such as InDesign & photoshop or other design software tools such as Canva and Figma

	Application Form
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